GOSHiGRAPH + + DIGITAL ARTIST
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CREATING IS A DECISION. CHOOSE TODOIT
WITH MEANING.

GONGCALO SILVESTRE Is AMULTI-DISCIPLINARY ARTIST, FROM PORTUGAL.

WITH AN ACADEMIC FOUNDATION SPANNING 3D DESIGN, GRAPHIC DESIGN, _
AND VIDEOGAME DEVELOPMENT, HE BRINGS A CROSS-DISCIPLINARY DEPTH
THAT REFUSES TO STAY WITHIN THE LINES OF ANY SINGLE MEDIUM. e



NOFFOR
EVERYONE_

TO BUILD EVERYTHING

DO YOUEXIST FORHABIT,ORREASON ?

ON A MARKET OBSESSED WITH HYPE, | CHASE
MEANING-FIRST APPROACH_

If you're looking for someone to think with you, guestion
assumiptions, and bring meaning back to what you
want to create, 'm your guy.

§ Y£4RS OF EXPERIENCE / MULT/-LAYERED WWORKFLOW




GOSHiGRAPH + + PORTFOLIO
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NEBULA STUDIO

A STUDIO THAT GIVES NEW
11NINATO “A STAR IS BORN”

While many believe nothing is created
and everything merely transforms, my
work for Nebula proves otherwise.

This brand embodies the geometry of
chaos and the precision of aesthetics. |
shaped an identity that gives way to a
light the emmits boldness, like a bespoke
expenrience tailored to give rise to Nebula's
own visual marvel for the fellows who
look for them. Welcome to the cradle.

BRANDING | LOGO DESIGN

EMPOWERING <L
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The vision goes on 3 members wish of
capturing moments with real impact.




R Nebula's typeface didn't even exist, made
= possible at last with their manifest in

Modernism, Minimalism, Creation &
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SH I N -— Origin. Just like that, they got a whole,
— deployment-ready, lettering system.
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let our boldne
capture you
Essence

we capture everything
overywhere, for everyone_
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NEBULA STUDIO

BRANDING | AESTHETIC OVERVIEW

spacial creation
for spacial capture

The letter "N”, for Nebula, is inserted into the hexagonal shape, which is
the molecular form of the two main elements that compose a nebula.
This concept is based on the power that a nebula has to destroy and
create new stars, with the 'N' maintaining its construction lines,
symbolizing origin and creation.
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GOSHiGRAPH

DESIGN WORKS

ZUMUB

An overview of some of work materials and
creations | made for the highly acclaimed
Portuguese Sports company, as their grahic
Design Internal, from product placement to full
Rebranding proposal.

Line of Action

- Graphic Design
Product Design | placement
Localization
Photography

Rebranding
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ZUMUB GRAPHIC DESIGN | PHOTOGRAPHY

DESIGN FRENTE DESIGN TRAS

ETIQUETA DE TECIDO DOBRA MANGAS E
MEDIDAS: 45MM X 20MM COLARINHO

FORA- PRETA
DENTRO-BRANCA

STRONG APPROACH=DYNAMIC
SPORTS BRAND

By balancing commercial realities/trends with forward-thinking design, this role
required a multi-disciplinary approach and multi-cultural vision to elevate the brand's
visual identity across both digital and physical touchpoints.

This showcase represents a comprehensive body of work developed during my tenure
as an Internal Graphic Designer for Zumub, one of the most highly acclaimed and
fastest-growing Portuguese sports nutrition and supplement companies. My role
spanned the entire creative ecosystem of the brand—ranging from fast-paced daily
asset creation and product styling to driving a dynamiec output for their product range.




ZUMUB DIGITAL [PHOTOS

Commercial

presence
Highlighting whole product '_ 104 “{I & . :
i ST T

storefront, the social media

AGORA...

TEM MAIS AINDA!

channels, and the advertising
campaigns was crucial to
understand both brand
placement & visual strategy.

© 10%ProbucTEN

CAMPAGNE GELDIG VAN 26/11 TaEg0/1

worten | zs zumub




ZUMUB REBRANDING

RE - SHAPING
THESYSTEM

Redesigning the core visual language—optimizing logo
geometry, typography, and color theory—to symlbolize
the brand’s evolution from a supplement retailer to an
authority in sports performance and lifestyle.

This included:

- Product family re-design
- Logo Development

ZUMUB

100% WHEY 8
CONCENTRATE

- VANILLA FIAVOUR

COMPLETE ' MUSCLE GROWTH ' HIGHLY
BIOAVAILABLE
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ZUMUB RE-BRANDING

FLAVOUR & TRIM-BASED
PRODUCT FAMILY
PLACEMENT

ANTI-DOF

TES TED
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ZUMUB

WHEY

PROFESSIONAL
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ZUM

100% W
CONCEN

This re-branding proposal was achieved by
Implementing a systematic design logic using
iIngredient-based visuals and premium tiering:

CHOCOLATE | STRAWBERRY FIAVOUR

COLATEF

color-coded lettering highlights and dynamic, real-ingredient pricielal] | Wl Bl
imagery to create immediate flavor recognition (e.g. brown

lettering and sliced chocolate bars for Chocolate Whey; red
highlights and fresh strawlberries for Strawberry Whey).

& RECOVERY & GLUTAMIN

MUSCLE

- Flavour-Driven Identification: Utilizing dedicated EEae “ﬁ e
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ZUMUB

- Premium & Line Segmentation: Introducing structural ,KG -- " PEANUT
design tokens, such as a sleek chrome packaging headen, to " BUTTER
visually separate and identify specialized, professional Cl

product lines from the core range. e K i !
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ZUMUB

RE-BRANDING

STRONGERALL-TOGETHER

The"Z" Lettermanrk

Anchored the brand's existing slogan, "Stronger Together," into the
core visual mark. | engineered a bold "Z" lettermark that masterfully
utilizes negative space to reveal two simplified, interlocking crossed
hands.

This subtle yet powerful optical interplay symbolizes unity, strength,
partnership, and the communal bond of the fitness world.
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Logotype original-to-concept process
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GOSHiGRAPH hello

In this multifaceted leadership role, | bridged ! S

the gap between creative execution and
business strategy at the Swiss-based Money
hello great prizes with
Via Express!

Transfer, Via Express. Managing everything
from high-level UI/UX and physical retail
strategy to digital marketing, 3D asset creation,
copywriting, and internal human resources \, | - .
design assets. s

Line of Action

- Design Leadership & Brand Strategy

- UlI/UX Design

- Social Media & Content Creation

- 3D Design

- Multi-channel Marketing & Copywnriting

- Commercial & Store Strategy Management
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VIA EXPRESS GRAPHIC DESIGN | SOCIAL MEDIA | 3D | MARKETING

BOOSTING IMMIGRANT
MONEY TRANSFERS

For a stronger, multi-layered
presence, the visual development,
spatial branding, and physical asset
strategy for retail locations, a bold
and whole new approach was Facilidade &

sought, for digital presence through Segurangaem
: Social media, Website & Ads. :—- es::'a )

Dominicana e Colombla
com a melhor taxa! -

Facilidad y

Seguridad en Fiesta Redes

Graba un video dentro de una de nuestras

Eanq g Brasi? Iée;l)u_blgiu Agencias, publicalo en tus Historias y

ominicana y &0 s A etiqueta a @viaexpress.ch . Te volvemos
con el mejor cambio! Lo a publicar, haz el V de Via!

The launch of a new welbsite, N
restructured social media, seasonal Agora com o pagadr
campaigns, and targeted email

prospecting significantly expanded

the company's market reach and

sinen Bpnus im Wert von 100 CHF teil nur far enhanced client retention.

cadastrada

A seguranca é garantida, |

s6 ocorrem com a chave
assegurando prote¢do e trangw
O processo.

Managed by BR Corporation S.A.




VIA EXPRESS GRAPHIC DESIGN | SOCIAL MEDIA | 3D | MARKETING

ONLINE & ALIVE

Through structured cemail marketing
systems, dynamic assets and a cohesive
social media content strategy, a unified
digital ecosystem was unveiled to
Maximize brand visibility and elevate
cross-channel audience engagement.

Criando vias que nos conectam Via Express

XXXXXXXX

“O porgué do David enviar
dinheiro para o Brasil com
seguranca NA Via Express”

A semana dcabou mas vocé
ainda pode enviar conosco,
estamos online em nosso
whatsapp!

Via Express _ _christmas

christmas

" Switzerland Via Express

AWAY

SORTEIO DE NATAL | SORTEIO DE NAVIDAD

ff 2E . o . .
i por L) g::ai%i::::svarlosung 2024 In Switzerland, foreigners compose about 23% of
the population! Portugal, Italy, Kosovo and
France are 4 of the main Nationalities that
compose this percentage.

Because of Switzerland’s quality of life, high
quality health care, Clean air and nice scenic
trails, people feel welcome and at home.

Your
prize is
. Offthe
- way

please wait for
our contact

to pick it up

at your nearest
Agency!

incredible destinations

4 of the Maoin known Nationalities of
Foreigners living in Switzerland take part of :
Italian, Portuguese, Kosovar and French o X u s e

people.

coe EXPRESS

._PHILIPPINES FPI[ION

A RECEPTION DE CE FLYER
ViaExpress g~
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VIA EXPRESS WEB DESIGN |PROTOTYPING

BOOSTING TRANSFERS
FROM EVERYWHERE

To extend the company’s digital influence, | designed
a comprehensive maobile application prototype to lay
the foundation for seamless development by the
engineering team. The user interface and experience
(UI/UX) map out a fully functioning money transfer
platform.

This would provide clients with the necessary
convehnience to execute secure, effortless transfers
at any time, from everywhere.

Receipt

$ 500.00 USD

My QR Code

Let’s start!




VIA EXPRESS it WEB DESIGN |PROTOTYPING

FROM CONCEPT
TOPROTOTYPE

To convey the portability and easiness of a
Mmoney transfer system, | followed a full money
transfer digital structuring, bringing all of the
commodities necessary for a simple, yet
complete transfer experience, with features
such as:

""""" conce. WGP i e - ee———

Proof of your identity & b‘-

= National ID Card

7] Driver's License

Transaction History

AR | Income Sent Request

Let’s start!

™ Tony Walker -423.54
ap

Receipt .
Sign up

& Via app

Bank-like management dashboard

Document scanning $ 500.00 USD

Help Center
FAQ Favorites 'I}l‘ll Mr.Smith +100.00
- ldentity proofing " B e
- Transaction history

What currency can | send manay in ?

How much can | send? is thers
ony limit?

- Contacts page for sendings and receivings

- Withdraw now

Which countries can | send maney to? Amount to Withdraw

- Top up/ Withdrawal feature

$ 342.00
- Multi Payment method selection

Withdraw Destination

- Digital operation receipt

- Shareable Digital, Personal QR CODE

26 Apr. - Last
Payment!




GOSHiGRAPH

DESIGN WORKS

GENERAL VIZDEV

This section unveils a diverse collection of
visual assets developed across multiple
iINdustries and manrkets.

Spanning impactful poster design, event visual
production, and professional photography, this
curated showcase highlights my ability to
translate narratives into tailored physical and
digital mediums.

ContentlL.ist

- Photography
- Visual design

- Advertisement




GENERAL VIZDEV |PHOTO




GOSHIGRAPH

GENERAL VIZ DEV | POSTER

VISUAL DESIGN
AESTHETICS

Each design, being posters, stickers, or anything
else, is custom-made to fit its specific format and
purpose, whether inspiring awe or promoting a
fun activity with fellow peers through an app.
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